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Entrepreneurial Intention is a component that can explain the mindset 
and have a substantial impact on individual behavior. This fact indicates 
how hard a person's mindset is in trying and how much effort is put in 
so that the desired behavior can be carried out. This study examines the 
direct and indirect effects of an entrepreneurial mindset, perceived 
behavioral control, and entrepreneurial self-efficacy on entrepreneurial 
intention. A total of 354 students in Malang took part in this research. 
We used descriptive statistical analysis, multiple linear regression 
analysis, and path analysis. The study results found that the 
entrepreneurial mindset and perceived behavioral control affected 
entrepreneurial self-efficacy—similarly, entrepreneurial self-efficacy, 
entrepreneurial mindset, and perceived behavioral control on 
entrepreneurial intention. Our results also found that entrepreneurial 




Entrepreneurial Intention merupakan komponen yang dapat 
menjelaskan pola pikir serta berdampak kuat pada tingkah laku 
individu. Hal ini mengindikasikan seberapa keras pola pikir seseorang 
dalam berusaha dan seberapa banyak usaha yang dilakukan agar 
perilaku yang diinginkan dapat dilakukan. Penelitian ini bertujuan 
untuk menguji pengaruh langsung dan tidak langsung entrepreneurial 
mindset, perceived behavioral control, dan entrepreneurial self-efficacy 
terhadap entrepreneurial intention. Sebanyak 354 mahasiswa di Kota 
Malang ambil bagian dalam penelitian ini. Kami menggunakan analisis 
statistik deksiptif, analisis regresi linier berganda dan analisis jalur. 
Hasil penelitian menemukan bahwa entrepreneurial mindset dan 
perceived behavioral control berpengaruh terhadap entrepreneurial self-
efficacy. Demikian pula entrepreneurial self-efficacy, entrepreneurial 
mindset, dan perceived behavioral control terhadap entrepreneurial 
intention. Hasil penelitian kami juga menemukan bahwa entrepreneurial 
self-efficacy  gagal memediasi pengaruh entrepreneurial mindset 
terhadap entrepreneurial intention. 
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Unemployment and employment problems are still a significant concern in every country 
globally, especially in developing countries. These two problems are interrelated (Muhson, et al., 
2012; Soleh, 2017). The Open Unemployment Rate (TPT), based on official data from the Central 
Statistics Agency (BPS), increased to 6.88 million people as of February 2020. This number has 
increased by 4.99% from last year. BPS also released the number of jobs that experienced an increase 
only in education services (0.24 percentage points), construction (0.19 percentage points), and health 
services (0.13 percentage points) (bps.go.id). Compared with the total population in Indonesia as of 
June 30, 2020, which reached 268.6 million (dukcapil.kemendagri.go.id). Of course, the inadequate 
job creation with the current population growth has resulted in many unemployed people (Buhaug 
& Urdal, 2013; Majale, 2008). The increase in the number of unemployed will cause many other 
related problems and the level of welfare and poverty (Busemeyer, 2019; Hines, et al., 2004). 
Indonesia and countries worldwide are experiencing a severe problem, namely the 2019 
coronavirus pandemic (Covid-19). The first time this virus was detected was in Wuhan, China, in 
December 2019. This outbreak has been growing very fast. WHO then labeled the coronavirus 
outbreak as a global pandemic (WHO, 2020). The Indonesian government launched a health protocol 
through a task force to accelerate the handling of Covid-19. Hidayat (2020) stated that this health 
protocol was carried out to suppress the spread of the virus while at the same time balancing socio-
economic activities that had been halted due to this pandemic. The Covid-19 task force divides the 
provisions of community activities based on the color of the zones in the area. The color of this zone 
is determined by how many patients are infected with the virus and how fast the patients are 
growing (Telaumbanua, 2020). The impact is the weakening of the world economy in terms of trade, 
investment, and tourism (Pakpahan, 2020). With the applicable activity restrictions, in the end, 
many companies choose to terminate some of their employees to offset production costs with sales 
proceeds (Syawfi, 2020). 
As a result, unemployment has increased even more. Minister of National Development 
Planning / Bappenas, Suharsono, in a working meeting with Commission XI DPR RI on June 22, 
2020, said that workers in the manufacturing industry numbered 18 million people and, due to this 
pandemic, experienced layoffs of 9.8 million people due to low manufacturing utilization (dpr.go.id). 
Djausal et al. (2020) explained that the low availability of job opportunities would undoubtedly make 
it challenging to get a new job. Many people end up looking for a way out to survive and make a 
living. The work that can still do is only certain activities that can pair with a pandemic. One type 
of work that can survive until now is entrepreneurship (Pakpahan, 2020). 
Haynie, et al., (2010) dan Schaefer & Minello (2019) The entrepreneurial mindset needs to 
be owned by an entrepreneur, where entrepreneurs must have characters, including simple 
thinking, oriented to new things, action-oriented, able to read, and take opportunities. An 
entrepreneur will be encouraged to continue making innovations to create profitable opportunities 
(Suaidy & Lewenussa, 2019). This entrepreneurial mindset needs to be instilled from the start to 
plan and pattern the entrepreneurial strategies. Besides, entrepreneurial behavior is also required 
to start realizing the desire to become an entrepreneur. Pfeifer et al. (2016) found an influence of 
entrepreneurial mindset on entrepreneurial intentions in business program students in Croatia. 
Borchers & Park (2010) found an influence of an entrepreneurial mindset on the intention to start 
a business. 
Apart from the entrepreneurial mindset needed to support the intention, entrepreneurial 
behavior must also prepare. Perceived Behavioral Control (PBC) this theory comes from the view of 
planned behavior (Ajzen, 2002). It is assume that most human social behavior is under the control 
of the will and, therefore, can be predicted from an intention. Establishing perceived behavioral 
control is added to deal with situations in which people may lack complete will control over the 
behavior of interest (Ishoy, 2016). Even perceived behavior tends to influence intentions (Hanson, 
et al., 2015). A high level of perceived behavioral control strengthens a person's intention to perform 
a behavior and increases effort and persistence. In this mode, perceived behavioral control can 
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The research results found an influence between perceived behavioral control and consumers' 
intention in a coastal province in Central Vietnam. Cera & Furxhiu (2017) The study results found 
a statistically significant influence of PBC on entrepreneurial intention. 
Business actors must have a level of self-confidence and must believe in their abilities to 
make every decision and minimize risks that may be accepted (Oyugi, 2015). The belief in 
entrepreneurship is base on the social cognitive aspects through an approach between individuals 
and the environment (Drnovšek, et al., 2010). Miao et al. (2017) explained that individuals who have 
higher self-confidence from the beginning of career development would have higher entrepreneurial 
intentions, and those who have increased self-confidence and purposes will have more opportunities 
to engage in entrepreneurial activities. However, a business actor who has low self-efficacy will tend 
to fail (Nowiński, et al., 2019). Entrepreneurial self-efficacy is supported by research results 
Murugesan & Jayavelu (2017), who found an effect of self-efficacy on entrepreneurial intention. 
Travis & Freeman (2017) found that entrepreneurial self-efficacy influences entrepreneurial 
intention. 
Higher education is an educational institution responsible for producing graduates who can 
immediately work (Hermawan, 2019). The concept of working here is working with other people to 
become employees or work for themselves to become entrepreneurs.  Fikri, et al., (2016). Higher 
education institutions also provide facilities that support students to become entrepreneurs. Among 
them, they provide student cooperatives as a place for their direct practice to start selling products. 
The existence of entrepreneurship education is intended to broaden students' insight into the world 
of entrepreneurship. A prepared curriculum supports the refinement of this entrepreneurial 
education model (Wardana et al., 2020). Student activity unit that encourages students to develop 
an entrepreneurial spirit motivates them to be directly involved in the world of entrepreneurship 
(Novita, 2015; Robert W. Fairlie, 2020).  
As an education city, Malang has many learning facilities, one of which is a university (Sari, 
2012). The number of universities in Malang reaches 58 campuses. In connection with this, Malang 
is visite by many students from all over Indonesia who want to get an education. As education 
providers, tertiary institutions must deliver students to complete their studies equipped with 
adequate knowledge and skills to enter the community later. One can produce graduates who can 
create new jobs by opening a business or entrepreneurship (Pujiastuti et al., 2015). Besides, with 
the current situation in a pandemic, students as a new spirit are expected to become healthy young 
entrepreneurs. Of course, they can contribute to improving the economy and reduce the 
unemployment rate in Indonesia. 
The contribution of this research includes adding insight into entrepreneurial intention, 
entrepreneurial mindset, perceived behavioral control, and entrepreneurial self-efficacy in students 
to support previous research (Aima, 2020; Ashourizadeh et al., 2014; Borchers & Park, 2010; 
Burnette et al., 2019; Jabeen et al., 2017; Pfeifer et al., 2016; Pihie & Arivayagan, 2016; Song, C. 
W., & Park, 2020). This study also investigates entrepreneurial behavior and entrepreneurial 
mindset with the hope that students who have entrepreneurial intentions can become 




This study used a quantitative approach. This type of research is descriptive explanatory 
because it intends to find the influence between variables (Hair, 2006). Descriptive is used in 
interpreting, analyzing and presenting data from research variables. The explanation is used to 
explain the causal effect between variables through hypothesis testing (Hasan, 2009). The 
independent variables in this study are the entrepreneurial mindset (X1), perceived behavioral 
control (X2), the intervening entrepreneurial self-efficacy variable (Z), and the dependent variable 
entrepreneurial intention (Y). This research instrument is a questionnaire resulting from the 
adoption of previous research on entrepreneurial mindset (Mathisen & Arnulf, 2013), perceived 
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entrepreneurial intention (Krueger et al., 2000; Liñán & Chen, 2009). 
The population in this study were students of the undergraduate study program in Business 
and Management of State Universities in Malang, East Java, comprise Universitas Negeri Malang 
(UM), Universitas Brawijaya (UB), and Universitas Islam Negeri Maulana Malik Ibrahim (UIN 
Maliki). The study programs include S1 Management, S1 Business Education, S1 Entrepreneurship, 
S1 Business Administration Science, and S1 Islamic Business Law, with a population of 3120 
students. The sample was calculated size in this study using the Slovin formula with the results of 
the calculation of 354 respondents. The sampling technique in this study is probability sampling. 
The type used in this research is proportional random sampling, where the sample in this study is 
taken proportionally with random sampling to determine the selection of each study program.The 
data analysis technique used descriptive statistical analysis, multiple linear regression, and path 
analysis. Hypothesis testing uses the t-test to determine the direct effect and the Sobel test to 
determine the indirect effect. 
 
RESULTS AND DISCUSSION 
Based on the results of the descriptive statistical analysis of respondents, that the 
respondents answered the questionnaire were 354 respondents (See table 1) 
 
Table 1. Demographic of Respondent 
Characteristic Frequency Percentage 
1. Gender   
 Female 196 55.4 
2. College    
Universitas Brawijaya 158 44.6 
3. Subject   
S1 Management 198 55.9 
4. Parents Occupation   
Entrepreneur 285 80.5 
 
Path analysis in this study was used to determine the direct and indirect effect on the 
dependent variable. The path analysis coefficient in this study consists of two regression equations, 
namely, the first equation, regression from variable X1 to variable Z and from variable X2 to variable 
Z. The equation formula is Z = ρzx1X1  + ρzx2X2 + ρzε1. In the second equation, the regression of the 
variables X1 to variable Y, from variable X2 to variable Y and from variable Z to variable Y. The 
equation formula is Y = ρyx1X1  +  ρyx2X2 +  ρy𝑧Z +  ρyε2. The combination of the results of the partial 
analysis of the two regression equations is described as follows. 
 






ρzx2  = 0.676 
 =  
ρzx1  = 0.119 
 
ρyx1 = 0.400 
 = 
ρyx2  = 0.216 













ε2 = 0.463 
 = 
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Based on the linear regression output in the first equation, it is known that the significance 
value of the entrepreneurial mindset  (X1) is 0.003 less than 0.05 (sig ≤ 0.05) and shows the value of 
tcount 2.953 ˃ ttable 1.653. Perceived behavioral control (X2) is 0,000 less than 0.05 (sig ≤ 0.05) and 
shows the value of tcount 16.852 ˃ ttable 1.653. This result shows that the regression in the first 
equation, X1 and X2 has a significant effect on Z. Effect of errors  ρzε1 = 0,841. 
Based on the linear regression output in the second equation, it is known that the significance 
value of the entrepreneurial mindset (X1) is 0.000 less than 0.05 (sig ≤ 0.05) and shows the value of 
tcount 8.556 ˃ ttable 1.653. Perceived behavioral control (X2) is 0.001 less than 0.05 (sig ≤ 0.05) and 
shows the value of tcount 3.472 ˃ ttable 1.653. Entrepreneurial self-efficacy (Z) is 0.020 less than 0.05 
(sig ≤ 0.05) and shows the value of tcount 2.332 ˃ ttable 1.653. This result shows that the regression 
in the second equation, X1, X2 and Z has a significant effect on Y. Effect of ρyε2 = 0.919. 
Based on the results of the Sobel test calculation, the effect of entrepreneurial self-efficacy 
on entrepreneurial intention through entrepreneurial self-efficacy shows the value of tcount 1.829 < 
ttable 1.967. So, it can conclude that in this study, the entrepreneurial mindset variable has no 
indirect effect on entrepreneurial intention through entrepreneurial self-efficacy, and the 
entrepreneurial self-efficacy variable is not able to mediate entrepreneurial mindset on 
entrepreneurial intention. The effect of perceived behavioral control through entrepreneurial self-
efficacy on entrepreneurial intention shows the value of tcount 2.302 ˂  ttable 1.967. So, it can conclude 
that in this study, the variable perceived behavioral control has an indirect influence on 
entrepreneurial intention through intervening entrepreneurial self-efficacy, and the 
entrepreneurial self-efficacy variable can mediate perceived behavioral control on entrepreneurial 
intention. 
Based on the results of the analysis of the direct effect of the entrepreneurial mindset (EM) 
on entrepreneurial self-efficacy (ESE), hypothesis testing has met the predetermined criteria. This 
means that there is a direct influence between EM and ESE. The results of this study are in line 
with previous research conducted by Pihie & Arivayagan (2016), Wardana et al. (2020), and 
Burnette et al. (2019). 
Pihie & Arivayagan (2016) explained that the result of the study is a significant positive 
relationship between entrepreneurial mindset and self-confidence related to entrepreneurial 
competence. Because self-competence is determined by goal orientation, achievement, and a focus 
on proactivity and creativity, because the entrepreneurial mindset focuses on innovation and risk-
taking, it cannot immediately ignore self-competence skills. Students are more oriented towards a 
higher entrepreneurial mindset when they perceive a risk tendency. Meanwhile, the tendency to 
risk is very much determined by individual character. 
Burnette et al. (2019) explained the research results on the growth of the entrepreneurial 
mindset suitable for increasing self-confidence in entrepreneurship. Growing an entrepreneurial 
mindset can be interpreted as a challenge that adds to the lack of experience and strengthens the 
self-confidence to develop in entrepreneurship. Someone with a vital entrepreneurial mindset is 
willing to overcome all the risks of his business, while people with a weak mindset tend to be silent 
and cannot do more. The results showed that their subjects had a healthy entrepreneurial mindset 
with self-confidence in having competence in achieving success. A healthy mindset can encourage 
one to solve existing problems and challenges, rise from failures, and innovate. An entrepreneur-
oriented person prefers to live with uncertainty rather than avoid and sees things more positively 
than others who see them as complex, willing to learn something from taking risks (Lindberg et al., 
2017). The mindset of an entrepreneur is rooted in persistence, persistence, and never give up 
(Pfeifer et al., 2016). 
Although EM and ESE for students of the business education undergraduate study program 
in Malang, this study has good scores. However, there are still answers to their disapproval of 
entrepreneurship. Students to be challenging to develop because of the many considerations to 
become entrepreneurs. Students consider the positive and negative aspects of getting into 
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become an entrepreneur (Mathisen & Arnulf, 1970). Students have many opportunities and time to 
learn many things outside of their studies when viewed from the activities. So that the chance to 
become a prominent entrepreneur for him. 
Based on the results of the analysis of the direct effect of perceived behavioral control (PBC) 
on entrepreneurial self-efficacy (ESE), the hypothesis testing has met the predetermined criteria. 
That is, there is a direct influence between the PBC and the ESE. The results of this study are in 
line with previous research conducted by Do & Dung (2020), Doanh & Bernat (2019), Kim et al. 
(2020), and Tsai et al. (2016). 
Perceived behavioral control is a belief about the presence or absence of factors that facilitate 
and prevent individuals from carrying out a behavior (Chen, 2016). A person's behavior is not only 
controlled by himself but also requires control, for example, in the form of self-control over something 
that is expected (Piperopoulos & Dimov, 2015). Individuals who have a high perception of control 
will continue to be motivated and strive to succeed because they believe that somebody can overcome 
the difficulties they face with the available resources and opportunities. Ajzen (2015) 
menyampaikan bahwa pengendalian perilaku ini, bersama-sama dengan niat berinteraksi dengan 
melakukan atau tidak melakukan suatu perilaku. 
In addition to control perceptions, the construction of entrepreneurial self-efficacy also plays 
a role in determining and explaining entrepreneurial actions (Shinnar et al., 2014). The construction 
of self-efficacy is an individual's perception of his ability to carry out the necessary actions to face 
prospective situations. Self-efficacy includes internal control factors such as knowledge and skills 
and reflects a person's perception of the ease or difficulty of performing specific behaviors and 
confidence in their ability to perform these behaviors. Therefore, understanding entrepreneurial 
self-efficacy is very important because it explains the behavior of those who are willing to become 
entrepreneurs and those who are already entrepreneurs (Yusof et al., 2018).In this study, PBC and 
ESE for students of the business education undergraduate study program in Malang have good 
scores. Some students in Malang still have difficulties in maintaining the businesses they have built 
(Liñán & Chen, 2009). However, they are ready to start a viable business and identify new business 
opportunities (Zhao et al., 2005). With a strong belief in behavioral control and self-confidence, 
students in Malang will likely succeed in running a business. 
Based on the analysis results of the direct influence of entrepreneurial self-efficacy (ESE) on 
entrepreneurial Intention (EI), the hypothesis testing has met the predetermined criteria. That is, 
there is a direct influence between ESE and EI. The results of this study are in line with previous 
research conducted by Asimakopoulos et al. (2019), Fragoso et al. (2019), Hsu et al. (2019), Neneh 
(2020), Osiri et al. (2019), and Vamvaka et al., 2020). The intention is the seriousness of someone's 
choice to do an action or bring up a particular behavior (Kim et al., 2020). Entrepreneurial intention 
is related to the ability to dare to meet the needs of life and solve life problems, promote business or 
create new companies with the strength in oneself (Shinnar et al., 2014). Entrepreneurial intention 
is a psychological symptom to focus attention and do something about the entrepreneur with a happy 
feeling because it benefits him (Mathieu, 2015). Gachanja (2016) defines entrepreneurial self-
efficacy as the belief that individuals have their own ability to build new businesses successfully. 
Pollack et al. (2012) entrepreneur self-efficacy is considered necessary in starting and developing 
new businesses. These behaviors and beliefs are considered significant factors are contributing to 
entrepreneurial success during the early stages of starting a company (Naktiyok et al., 2010). 
Starting a new business is an intentional act (Ana et al., 2016). Primarily because of factors 
from within the individual and the environment. In the case of entrepreneurship, entrepreneurial 
self-efficacy can consist of considering tasks related to the intention and development of new 
businesses (Travis & Freeman, 2017). Entrepreneurial self-efficacy refers to belief in a person's 
ability to perform entrepreneurial tasks and activities (Rankhumise, 2014). It is means 
entrepreneurial self-efficacy is very important because the entrepreneurial intention is part of the 
entrepreneurial aspect in influencing career choices (Nowiński & Haddoud, 2019). In this study, 
ESE and EI for students of the business education undergraduate study program in Malang have 
good scores. Students in Malang can make new products and think creatively (Zhao et al., 2005) to 
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Based on the results of the analysis of the direct effect of the entrepreneurial mindset (EM) 
on entrepreneurial Intention (EI), hypothesis testing has met the predetermined criteria. This 
means that there is a direct influence between the EM variable and the EI variable. The results of 
this study are in line with previous research conducted by Jabeen et al. (2017), Handayati et al. 
(2020), and Song & Park (2020). 
According to Commarmond (2017), mindset means that a person must be free to think and 
open his mind to limit himself to new things and new knowledge by following visionary and 
optimistic concepts. A sign that someone is in the process of building a new paradigm to find 
inspiration by using a creative mindset (Rajh et al., 2017). McMullen & Kier (2016), many things 
are created twice. The first creation begins with the mind and the second creation is the realization 
of what is in the mind. One of the determinants of a person's quality of life is the mind. Therefore, 
to create a quality life and expectations, the first step starts from the mindset. The entrepreneurial-
oriented frame of mind prefers to live with uncertainty rather than avoid, sees things more positively 
than others who see them as complex, willing to learn something that comes from taking risks 
accompanied by realized intentions (Bosman & Fernhaber, 2017). 
Somebody can say that entrepreneurial intention is the tendency of individuals to take 
entrepreneurial actions by creating new products through business opportunities and taking risks 
(Ridley et al., 2017). Therefore, the intention can use as a necessary, sensible approach to 
understanding which will become entrepreneurs (Daniel, 2016). Thus, company creation results 
from planned behavior, and it is best predicted by the intentions present in the individual. 
An individual with a positive mindset will be more able to develop inner abilities, think 
broadly and deeply, and do all activities. This way of thinking and attitude is very conducive to 
creativity, innovation, and it is easier to build enthusiasm and persistence in running a business 
(Scheepers, 2008). The world is full of risks, so an entrepreneur with a negative mindset cannot read 
opportunities and take risks. In this study, EM and EI for students of Business education study 
program students in Malang have good scores. They consider their seriousness to be an entrepreneur 
(Mathisen & Arnulf, 2013). They also do their best to start and run the business they have built 
because the main goal is to become an entrepreneur (Krueger et al., 2000). 
Based on the results of the analysis of the direct effect of perceived behavioral control (PBC) 
on entrepreneurial Intention (EI), the hypothesis testing has met the predetermined criteria. This 
means that there is a direct influence between PBC and EI. The results of this study are in line with 
previous research conducted by Anggadwita & Dhewanto (2015), Apasieva (2020), Cera & Furxhiu 
(2017), Handayani & Prajogo (2020), Sahinidis et al. (2019), and Shabbir (2016). 
In general, entrepreneurs will use their ingenuity to take advantage of various available and 
limited resources. This shows the importance of entrepreneurial intention because this intention 
will play a crucial role in making a person's decision to establish a new business or company. This 
intention is based on how individuals perceive themselves, social desires for their behavior, and 
individual perceptions of their ability to succeed (Rajh et al., 2017). Individuals need to be committed 
to starting a new business and need to pay attention to understanding the process of creating a new 
business (Ambad & Damit, 2016). 
Meanwhile, perceived behavioral control represents a person's belief about how easily 
individuals show a behavior (Karimi et al., 2016). When an individual believes that he lacks 
resources or does not have the opportunity to demonstrate a behavior (low behavioral control), the 
individual will not intend to show that behavior (Yang, 2013). Ajzen (2005), there are two important 
things related to the planned behavior theory. The first is the assumption that PBC has motivational 
implications for intentions. Someone who believes that he does not have the resources or does not 
have the opportunity to bring out the behavior is more likely not to have a firm intention to bring 
out the behavior. According to Fishbein & Ajzen (1975), the intention is a component in an individual 
that refers to the desire to perform a particular behavior. The intention is defined as an individual's 
subjective probability dimension in the relation between self and behavior. Based on the description 
above, somebody can state that intention is the seriousness of a person's choice to take action or 
bring up a particular behavior. In this study, PBC and EI for students of the business education 
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in running a business if they can control the process of creating a new business because they are 
ready to do anything to become entrepreneurs (Liñán & Chen, 2009). 
Based on the analysis, the entrepreneurial mindset variable does not have an indirect effect 
on entrepreneurial intention through entrepreneurial self-efficacy, and the entrepreneurial self-
efficacy variable cannot mediate the entrepreneurial mindset on entrepreneurial intention. The 
results of this study are not in line with previous research conducted by Aima (2020) and 
Ashourizadeh et al. (2014). Aima (2020), in his research, found that to increase entrepreneurial 
intention by increasing the mindset about entrepreneurship. Therefore, anyone who wants to 
become an entrepreneur must prepare himself by observing and experiencing everything related to 
entrepreneurial activities. Business looks the easiest to understand. Its differentiation into 
entrepreneurship determines by how to think and act. This aspect of an entrepreneur refers to a 
mindset. With a willingness to accept different challenges, a foundation for entrepreneurial 
education forms. 
Ashourizadeh et al. (2014), In their research, suggests that the results show that people who 
believe more in innovation will more often intend to start an entrepreneurial business. Some people 
can consider this belief in innovation part of an entrepreneurial mindset because confidence in 
innovation is higher for entrepreneurs than non-entrepreneurs. Belief in innovation is positively 
related to other components of an entrepreneurial mindset, particularly self-efficacy, opportunity 
awareness, risk propensity, and role modeling. It is hoped that this can affect people's intention to 
start a business. Entrepreneurial intention is the first and most crucial step for an entrepreneur. 
In this study, although EM, ESE, and EI have good scores. The results of ESE mediation on 
EM against EI do not affect. When viewed from the respondents' characteristics, students still 
consider that being an entrepreneur is the right step. Sometimes they feel it is the wrong step. They 
are also still looking for advantages and disadvantages in entrepreneurship. Even though they 
already have a business idea that they can implement (Mathisen & Arnulf, 2013). In this regard, 
somebody can conclude that this student has some serious doubts about starting a business (Liñán 
& Chen, 2009; Krueger et al., 2000). 
A person should have an entrepreneurial mindset to be described with the following 
characteristics: lifelong learning and openness to change. Second, engagement in a complex and 
uncertain world. Third, creative and innovative approaches to problem-solving. Fourth, confidence 
and belief in one's capacity and competence to be entrepreneurial. Fifth, desire, motivation, and 
intention to practice entrepreneurship and behave entrepreneurially. Sixth, take the initiative and 
personal responsibility in acting. Seventh, the pursuit of goal achievement through personal 
mastery and value creation. Eighth, recognizing opportunities. Ninth, patience and persistence in 
facing challenges. Tenth, taking risks that lead to learning and growth. Eleventh, a belief in one's 
ability to influence. 
Based on the analysis results, perceived behavioral control indirectly affects entrepreneurial 
intention through intervening entrepreneurial self-efficacy, and the entrepreneurial self-efficacy 
variable can mediate perceived behavioral control on entrepreneurial intention. The results of this 
study are in line with previous research conducted by Ok (2020) and Shi et al. (2020). In their 
research, Shi et al. (2020) believe that the current context of transformation and improvement of 
China's economy can achieve from the increase in mass entrepreneurship and innovation promoted 
by students; efforts to increase this have begun from the following aspects. First, universities can 
continue to improve the quality of entrepreneurship education. Somebody can do this by developing 
entrepreneurship module teaching materials to foster student creativity and refining 
entrepreneurial education learning methods to increase student understanding of entrepreneurship 
and stimulate student creativity. Second, the government can create a better entrepreneurial 
environment for entrepreneurial students in universities. Somebody can provide preferential 
policies for students, such as setting up a special entrepreneurship support fund, providing free 
business premises, and providing tutorials. In this study, students in Malang are ready to start a 
viable business because they know how to develop their business, can learn the most crucial part of 
starting a business (Liñán & Chen, 2009), and able to commercialize an idea or product development 
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CONCLUSIONS AND SUGGESTION 
This study aims to determine the entrepreneurial intentions of students in Malang. The 
analysis results directly affect the entrepreneurial mindset and perceived behavioral control on 
entrepreneurial self-efficacy: entrepreneurial self-efficacy, entrepreneurial mindset, and 
perceived behavioral control on entrepreneurial intention. Based on the Sobel test results, the 
entrepreneurial mindset variable has no indirect effect on entrepreneurial intention through 
entrepreneurial self-efficacy, and perceived behavioral control indirectly influences 
entrepreneurial intention through intervening entrepreneurial self-efficacy. Students in Malang 
with different characteristics, after testing, are ready to start entrepreneurship.  
The limitation of this research is that the researcher has not been able to explain the factors 
that influence entrepreneurial intention widely and the research subject only focuses on students 
from the business and management study program. The excellent acquisition of all variables 
evidences this. It is hoped that universities will continue to carry out activities that support 
students in entrepreneurship. For future researchers, it is hoped that this study's results can be 
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